XIGNUX

We energize life

2030 vision

Value
creation

« We excel at creating
value for all our
stakeholder groups,
positioning ourselves in
the fop percentile of
the market.

» We reflect our market
posifioning through
long-term financial
strength.

Market
relevance

« We focus on North
America, in the
energy and food
sectors, concentrated
on businesses with the
potential to achieve a
relevant position in
their segments.
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Customer-
centered

« We put the customer
at the center of our
decisions.

We ensure our
businesses are a
sfrategic partner to
our customers,
exceeding their
expectations.

Talent &
culture

*\We are known for
being an aftractive
company in the
market.

We foster a culture
in which our talent
can reach ifs full
potential and
develop its best
version.

Innovation &
technology

* \We lead the
adoption of
technology fo drive
our competifiveness.

We enable
innovation in
products, processes,
and business models
across our
companies.

_

We manage companies that maintain relevant positions in the energy and food
industries in North America, positioning us as leaders in the generation of sustainable
value.

The customer is at the center of our decisions, and we use technology, innovation,
and our work culture to create competitive advantages.

We maximize the potential of our talent, we are known for being a highly attractive
place to work, and through our corporate citizenship, we are committed to ESG
goals.

Corporate
Citizenship: ESG

« We operate with an
environmental and
social commitment
of the highest
standard in the
industry.

We take pride in our
culture of
sustainable value
creation.





